
Free resources to help you manage and market your school.



Marketing and 
Social Media:
How to market your school and manage your 
social media through a crisis.

“The aim of marketing is to know and understand the customer so 

well the product or service fits him and sells itself.” 

-Peter Drucker
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The impact of COVID-19 on education will create a barrier to accomplishing 

your mission.

• The paradigm of education has changed.

• Your customer’s expectations and needs are changing.
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Managing Social Media 
Through COVID-19
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• Clear and regular communication in a crisis is an absolute requirement

• Use an omni channel approach to messaging in a crisis 

Social Media gives you the opportunity to show publicly that you 
care about your students, your families, and your staff.
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Keep parents, employees, and stakeholders engaged with your brand on 

social media.

• Build goodwill and relationships

• Capitalize on events/things that spark positive emotion
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Marketing Your School
During COVID-19
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How do you market your school during COVID-19?

• Adjust messaging in your ads that you are running.
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Adjusting 

Messages to 

different needs 

Messages during 
normal time

Messages 

during COVID-

19 
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How do you market your school during COVID-19?

• Adjust messaging in your ads that you are running.

• Double down on the differential advantage of your school

• What is your school’s value proposition?
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What should you be doing now?

• Identify your target audience- primarily female 25-45

• Research the best ways to reach that audience in your community

• Prioritize Lead Captures

• Invest in digital marketing, you may have to realign your budgeted 

spending for advertising.
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Search Engine Marketing Example
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Marketing ideas during COVID-19:

• Online Video or Virtual Tours

• Sign up for promotional booklets or online PDFs

• Follow up on inquiries with personalized experience

• Video chats with admissions member

• Use videos or photos of your school whenever you can

• Use pictures of your students and families at your school
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Requests For Info
Tour Requests
Inquiries

New Student Enrollments 

Started Applications

Completed Applications

Website Traffic
Foot Traffic

Stalled or 
Canceled 
Applications

Remarketing
Ads

Enrollment 
Funnel

Email



Sample Marketing Media 

Kit

Social Media Organic Post 



Paid Facebook Post

Sample Marketing Media 

Kit



Facebook Cover

Facebook Cover

Sample Marketing Media 

Kit



View this webinar and additional resources at 
abeka.com/FrontOffice


